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Introduction

The new and innovative Educational “Sorts” are a stimulating, effective, and economical strategy for teaching and learning.  The purpose of Educational “Sorts” is to provide a medium or tool for relationship learning, self-expression, comparative understanding, and assessment.  Educational “Sorts” are useful to all individuals and educators with unlimited application and modification as needed or desired.  The concept with examples were reviewed and accepted for oral presentation at the International Textiles and Apparel Association Annual Meeting in 2000. 

This set of Educational “Sorts” is purposely and relatively elementary.  This is, in part, because so many professionals in the field are lacking in awareness, understanding, or application of some of the most elementary concepts or basic theory essential to the field.  They are a tool developed to engage the student, because so many are today unwilling or unable to apply themselves in traditional text or classroom learning situations.

An Educational “Sort” utilizes a set of pre-selected apparel-related words, symbols, or illustrations—each appearing on a page or laminated card.  To demonstrate the simplicity of the “sorts”, the very first ones rely on a simple arrangement of easily recognized symbols—numbers and alphabetic letters.  Word “sorts” become increasingly complex in their content, involving the student in a thinking process related to typical course content.  Fashion students and workers mistakenly mix concepts and definitions, such as the elements and principles of design, the dimensions of color, fibers and fabrics, and so on.  The word “sorts” are designed to call attention to accuracy in usage.

In a teaching situation, the Educational “Sorts” pages are given to students to fill out.  Laminated “sorts” cards are given to a student in a clear plastic bag (pair or group of students if intended to be a cooperative effort).  A student lays the cards at random out on the desk or tabletop and proceeds to sort (arrange, rank) cards according to instructions.  For example, sort the cards from authoritative to approachable, dressy to casual, professional to play, appropriate to inappropriate, classic to fad, figure type to geometrical symbol, and so on with unlimited variety.  Instructor response or key card discloses correct or recommended arrangement or ranking—according to theory previously taught or read.  Discussion and comparison follows.  Complexity varies from single words, symbols, or simple line drawings, to complete definitions and multi-concept clothing catalog pictures.  Individual cards may be removed from a particular sort to simplify it for younger or less advanced students.

Student interest and attention are extremely high when working with these Educational “Sorts”.  Attention to detail is stimulated.  Students report they’ve never had such simple, yet effective tools for learning.  Students report Educational “Sorts” to be their favorite interactive exercise experience and ask for more.  They instantly see and understand the relationship between theory and application.  They quickly move to developing their own sorts, using pictures from clothing catalogs in both menswear and women’s wear.

Plans are ongoing to create more Educational “Sorts” related to impression management, consumer behavior, and visual design in dress.  All sorts are tested with focus groups before releasing to student or conference groups.  Selected sorts are available for use in formal research projects.  Your feedback is welcome and encouraged.
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Judith Rasband
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• Fashion illustrations and specific instructions are printed on one side of the master, and cutting lines with key on the other.  Cutting lines are on the back to prevent distracting cut lines on the front card edges.  Keep this master clean for re-use.

• Photocopy masters onto white cardstock.  White is recommended to eliminate color from influencing perception and response.  (Check to see that sides are positioned correspondingly for printing.)  Make as many copies as you want sets for use in class.  You may want a set for each individual, a pair, or groups of three to four people.

• Laminate cardstock paper to increase the durability of the cards.

• Cut along the lines, creating cards.

• Store each set of these cards in a small zip-lock type plastic bag.  Withhold key cards in a separate plastic bag until needed.  Being clear, you can easily see which sort is in the bag.

• You will instruct students to “sort” the cards into a meaningful sequence or continuum between opposite characteristics.  Depending on your purpose, you might sort, for example, from the most:


authoritative to approachable


dominant to subordinate


professional to play


formal to casual


Yang to Yin

You will note that responses may be very similar, sometimes with only subtle changes.  Some sorts will have unique instructions of their own, such as for the Values Sort, Line Sort, Hat Sort, and Figure/Body Type Sort.

• While there is a stereotypical or characteristic response key for most sorts, for some there is none.  Impress upon students or participants that differences in cultural, educational, or familial background may cause differences in perception and interpretation.  Students should respond to their own first impressions, immediate perceptions, or instincts.  You, as instructor, will need to have studied support reading to know the characteristic perceptions regarding line, shape, color, texture, pattern, and typical combinations.

• If you want or need to provide younger or less sophisticated students with a simpler sort experience, simply withhold some of the middle section cards from the set.  Use fewer cards.  You will discover the more detailed the illustration, the more complex the traits are communicated, and hence, the difficulty in deciding placement.  Some of the sorts are therefore wisely saved for older, more experienced students.

• Invite individual students, or a selected individual in a small group of students or participants, to sort the cards—arranging them from most to least, according to your instructions.  The “sort” experience is often easier if the most noticeable opposites are picked out first and positioned as though at opposite ends of a horizontal or vertical continuum or scale.  Instruct individuals to do this.  Then arrange the cards to form a smooth sequence or blend between the two.  They will often find the middle section the most difficult, switching cards back and forth until satisfied—or not quite satisfied but finished.  This is generally due to differences or confusion in perception.

• If in a larger class setting, invite other individuals in each group to make a change in the arrangement of the cards if they don’t agree with the arrangement.  Someone will often do so.  Ask if anyone else wants to make a change.  (It is interesting to see leadership roles develop during this phase of the exercise.  Dominance and subordinance is evident here, as well as in the sort.)  When the group is generally satisfied, call on one to report results.  Compare group responses and discuss any differences.  Depending on the size of the entire group, you may invite students to walk around the room to view differences in response.

• When you have someone make a significantly different response than the key indicates, and do not want the individual to feel terribly wrong in the response, simply comment lightly to the group, “Ah-ha, differences in perception.”  Differences in response can spark a lively discussion and demonstrate differences in perception according to background definition and interpretation.  The differences in logic of each individual can be fascinating and very thought provoking.  Time allowed for discussion will depend on time available—but do not dwell too long on any single sort.

• An alternative presentation of the “sort” is recommended for large groups.  You can photocopy the illustrations onto an overhead transparency, cut into cards, and invite an individual to come to the projector and carry out the sort in front of the group.  Members of the group tend to remain interested in the sorting process as they view it on the screen.  Again, you can invite individuals from the group to come to the projector and re-arrange the cards as they want.  Continue discussion as above.

• Consider as another alternative, enlarging the illustrations on a photocopier, cutting them into large cards, and mounting them on heavy cardstock to be laminated.  A group of students can be selected to carry the cards to the front of the room.  Invite the remaining group to arrange the cards in sequence, re-arranging as desired until all are generally satisfied.  Continue discussion as above.

• Additional “sorts” are easy and low cost to make from pictures in clothing catalogs.  Catalogs are generally free and available in quantity upon request.  The most time consuming part is finding appropriate pictures with bodies and/or faces the same size.  If sizes are different, it affects perception.  Newly available are catalogs that present pictures of the clothes only, no faces or figures shown.  This simplifies the experience and actually allows more objectivity.  Size of the pictured clothes is often consistent as well.  

• As an alternative catalog sort, distribute catalogs to individuals in the group, inviting each individual to tear out one or two favorite items.  Then, as a group, arrange the group of selections in an assigned sequence. 

• Advance to actual clothing sorts and to people sorts with their multiple cues to be considered.  These experiences can be great fun and certainly involve everyone.  Discuss in terms of clothing to meet everyday needs and goals.  Suggest possible changes to better meet those needs and goals.

• Be creative.  You’ll likely come up with some new “sort” yourself.

• The ultimate sorts are the wardrobe evaluation and shopping experience.  Generally, people who dislike dressing or hate to shop can’t sort out what works for them.

Note:  You may be interested in related Conselle products which include charts, leaflets, booklets, and books with information already sorted to speed learning and reference.  Contact: 
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